Coming September 2015 - the 15th Annual Counterman P.A.R.T.S. Survey
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P.A.R.T.S. Report

The annual PA.R.T.S. Report is the industry’s most comprehensive survey
of the purchasing behavior of repair shop owners and technicians. Now in its
fourteenth year, the survey data is collected by specific product categories,
enabling 38,000 Counterman subscribers (the WDs, jobbers and retailers that
sell to repair shops) to better understand their customers” behavior on a part-
by-part basis. Advertising messages are positioned across from this data which
helps the reader sell more of your parts category.

Cabin Air Filters ; [m'INs.o

Sourcing Criteria

i | i DENSO Environmental

ISOURLEG

Dhech wut oar full e of Fird Time Fit® replacorsnt part | 1-800-94-DINS0 | dessacal.com

EXCLUSIVE TO SPONSORS - BRAND USAGE REPORT!

This four-page, four-color report provides critical insight into the brands that technicians use by product category.
Along with the questions from the P.A.R.T.S. Report, repair shop owners and technicians are asked which brands
they most often install by product category. This competitive brand data research is provided exclusively to the

sponsor of each product category.
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Brand Criteria & Analysis

Full-Page, Four-Color Page Rate: $5,900 gross
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Ad Closing: August 7, 2015 -Materials Due: August 21, 2015

For more information contact your Babcox sales representative or Publisher
Scott Shriber at 330-670-1234, ext 229 sshriber@babcox.com
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